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This study examined the effectiveness of the Royal Thai Army's public
relations communications under a digital security policy. The purpose was to
study the present characteristics and forms of public relations communication,
problems in communication and public relations, and find ways to increase
the effectiveness of the Royal Thai Army's public relations communications
under the security policy in the digital age. Strategic analysis tools, including
Root Cause Analysis (RCA), The 4Ms, PESTEL analysis, SWOT Analysis, and
TOWS Matrix, were used.

The results showed that the practice guidelines to enhance the
effectiveness of the Royal Thai Army's communications and public relations
under the security policy in the digital age must focus on operations with a
proactive strategy (SO Strategy) and a developmental strategy (WO Strategy)
as follows: 1) Develop a two-way digital communication system to send and
receive messages from all sectors and to point out critical issues to be taken

into account in determining the operational policy of the Royal Thai Army.



2) Develop the organization as a leading and highly efficient digital
communications and public relations organization. 3) Build and expand
communication and public relations cooperation networks. And 4) develop
the capacity of communication and public relations personnel, as well as
promote a good image of the Royal Thai Army. In addition, the researcher
suggested that there should be a joint study and knowledge development
between the Royal Thai Army and allied network organizations to lead to
integrated work. Moreover, innovations for communication and public
relations operations in the digital age should be developed. Comparative
studies should be carried out between domestic and foreign security
organizations to gain a broad body of knowledge and compare best practices.
Furthermore, communication and public relations operations must be
continuously monitored and evaluated. The monitoring and evaluation results
may report essential data and in-depth information for the development of
communication and public relations systems which can support security

operations in the digital age of the Royal Thai Army and the nation.
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